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This presentation contains forward-looking statements (statements which are not 

historical facts) within the meaning of the Private Securities Litigation Reform Act of 

1995. These forward-looking statements include statements regarding activities, 

events or developments that the company expects, believes or anticipates may 

occur in the future, including statements related to our potential growth, product 

development and commercialization and revenue. A number of factors could cause 

actual results to differ from those indicated in the forward-looking statements, 

including the company's ability to successfully raise additional capital, enter into 

revenue generating license agreements, continue its research and development 

efforts, including pre-clinical and clinical studies, and general economic conditions. 

Additional assumptions, risks and uncertainties are described in detail in our 

reports and other filings with the Securities and Exchange Commission. Such 

filings are available on our website or at www.sec.gov. Readers are cautioned that 

such forward-looking statements are not guarantees of future performance and that 

actual results or developments may differ materially from those set forth in the 

forward-looking statements. The company undertakes no obligation to publicly 

update or revise forward-looking statements to reflect subsequent events or 

circumstances. 

Safe Harbor
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Corporate Overview

About Helix BioMedix

üDermatology focused biotech in the Seattle metro area

üVast peptide IP portfolio and extensive pipeline

üEarly revenue from licensed and in-house products

üIncremental development business plan maximizes commercialization 

efforts while controlling costs

Corporate Position

üExperienced biotech/growth management team

üCash Position (3/31/09) $3.5M 

üControlled monthly burn: $300K

üCommon stock 31M shares, Convertible Notes $6.5M

üSeeking partnerships to move Rx programs forward for key indications
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Extensive peptide portfolio forms core of technology platform:

üLargest portfolio of its type in existence with over 50 patents

üDiverse in structure, sequence, and bioactivity

üBroad application in OTC/consumer and pharmaceutical markets

üCore focus: large derm markets - acne, rosacea, MRSA, & fungal infections

üAnimal data supports safety and efficacy compounds, which compare 

favorably to other Rx applications. 

Technology Platform

Initial Commercialization

Opportunity

Cosmeceutical Peptides

Helix BioMedix Peptides 

are sourced by the 

largest global corporations 

for products in North 

America, Europe and Asia
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Potential

Platform licensing

Finished product

Rx

Corporate Strategy

Multiple Current and Future Revenue Sources

üLicensing: Quickest to market with major brands, lowest cost and revenue

üProduct: Direct path to market, greater gross profit margins and revenues

üRx: Most difficult but highest reward and value



66

Platform Licensing

Helix BioMedix Peptides are in more than 60 marketed products

üKey initial strategy with fast time to market

üRelationships with major brands and product lines

üLittle expense but lower revenue 

üMore products do not immediately add significant revenue growth

üPartner handles market requirements for products:

- Better understands distribution channels

- Leverages existing relationships with large customers 

- Absorbs testing and regulatory costs for claims and marketing

Time 

Revenue

Potential

Platform licensing

Finished product

Rx
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Partner Marketed Products

http://www.eleven.se/product-images.php?iProductId=4282&iImageId=8640&KeepThis=true&TB_iframe=true&height=600&width=560
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Evonik and Helix BioMedix

Bringing Innovation to the Cosmetic Industry

Personal care ingredient  

solution provider 

Biopharmaceutical

peptide specialists

Platform Licensing

üEvonikôs revenues are approximately $20 billion globally.

üSells to global market leaders such as LôOreal, J&J, Estee Lauder, 

P&G, Avon and Beiersdorf. 

üIntegration of Helix BioMedix anti-aging tetrapeptides opens new 

product opportunities with measureable results within these current 

channels and customers.  

üOngoing R & D collaboration provides specialized peptides, tailor 

made for specific needs of the cosmetic industry. 
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TEGO® Pep 4-17 Collagen Solution

Evonik invested heavily in the testing of Helix BioMedix tetrapeptides. 

Findings: Helix BioMedix Peptides stimulate collagen more effectively 

than Matrixyl, the #1 selling anti-aging peptide.
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Finished Product

Helix BioMedix branded products marketed directly to consumers

üMore revenue opportunity and margin control

üSimpler path to market controlled by Helix BioMedix

üAdditional up-front costs for development, production and marketing

üProducts available in US and International markets

üExpanding base lines with add-on products

üNiche market - hormonally aged skin 
Most anti-aging products are formulated for and marketed to 30-45 yr olds

The female consumer spends ~50% of her adult life after the onset of menopause 

Boomerôs demand better products ïStrikingÊ Skin Care is the answer!

Time 

Revenue

Potential

Platform licensing

Finished product

Rx
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ü StrikingÊ (U.S.)
- Norm Thompson, Gold Violin, etc.

- Helix BioMedix direct sales

- Q4 2008 rollout

- Home shopping discussions ongoing 

- Line currently contains 4 products 

- Additional line extension planned

ü CerakineÊ (International)
- In discussions with distributors

- Anticipate 2009 rollout

- Line currently contains 4 products

- Additional line extension planned

ü Private Label Line (Asia) 
- Agreement in late-term negotiations

- Anticipate 2009 rollout

Finished Product ïAnti-Aging


